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OUR OUR TEAM
Easton Davis: Project Manager 
Claire Franques: PR Director 
Caroline Cunningham: Copyeditor 
Lauren Burdine: Social Media Director 
Anna Parker: Digital Art Director 
Valeria Aguilar: Photographer 

What Do We Do?
Responsible for Roxo’s internal branding and
communication strategies.

Enhancing Roxo’s presence, awareness, and
brand identity inside and outside of the TCU
community.



THETHE AGENDA

Recruitment Week

Tabling Events

Website Refresh

Social Media Updates

Writing Deliverables

Team Objectives

Learning Takeaways



TEAMTEAM
OBJECTIVES

Collect Testimonials That Positively Reflect Roxo’s Work 

Attract Marketing Majors in the Neeley School of Business 

Refresh Outdated Roxo Website for Visual Appeal 

Advertise the Application on Social Media Platforms



 

Tabling Events in 
Moudy + Neeley

Record Number
of Applicants

New T-Shirts to Wear
Agency-Wide

Filming + Upload of
Updated Video

RECRUITMENTRECRUITMENT
WEEK



NEWNEW T-SHIRTS

CREATIVITY 
FOR GOOD.

Back Logo Symbolism 
Worn Agency-Wide During
Recruitment Week 
White Goes With Everything!
Generates Inquiries +
Awareness for Roxo!



TABLINGTABLING EVENTS



BROCHURE

 

 BROCHURE



OUTCOMESOUTCOMES
68 NEW MEMBER APPLICATIONS 

Only 18 Available Spots
Most Applicants in the History
of Roxo 
32 Zoom Interviews 
Fall 2024 Agency is Official!

Enhanced Awareness and Brand
Visibility Around Campus 
Showcased Our Identity, Values,
and Purpose to 100+ TCU Students
and Faculty



WEBSITEWEBSITE REVAMP
 

DARK COLOR SCHEMES 

VIEW THE REFRESHED WEBSITE

HEADINGS & SUBHEADINGS

WORK/CLIENT PORTFOLIO

ABOUT ROXO PAGE

HOMEPAGE VIDEO & IMAGES

BRIGHTENED WEBSITE-WIDE

REFORMATTED DESIGN & COLOR

LOGO CLOUD + NEW DELIVERABLES

COPY EDITED & ADDED

UPLOADED & READY FOR VIEWING!

https://roxoagency.com/


SOCIAL

 

SOCIAL MEDIA
GOALS

Increase awareness about Roxo Agency
Who we are and what we do

Increase information to potential members
about positions available to apply for
Stay consistent with posting
Stay true to Roxo brand colors and logos

WHAT WAS POSTED (about twice a week)
Testimonial Tuesday
Q&A’s
Position spotlights
Guest speakers
Roxstar of the week
Live stream during recruitment week



SOCIAL

 

SOCIAL MEDIA

PERSONALITY PICS



 



 



 



WRITINGWRITING PIECES



KEYKEY TAKEAWAYS
Think Outside the

Box & Boldness

Importance of
Transparent

Communication

The Impact of
Risk-Taking 

 

Willingness to Adapt
to Unexpected
Circumstances 


